
Strategic Pillar: Partnerships
Priority Focus Initiative

Align the College’s 

engagement with 

community, businesses, and 

international organizations 

to address community needs 

while enhancing awareness 

of its mission and services. 

4.1 Sponsorships

Sponsorship Amount by Category and Year

Promotion Public Relations Public Purpose

$113.83K
$72.96K

$28K

$96.52K $87.79K

$30.7K

$139.41K
$116.9K $122.15K

2023-2024 2024-2025 2025-2026
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Value of In-Kind Donations

Promotion Public
Relations

Public
Purpose

$3.8K

$60.79K

$104.12K

Office of 

Transfer

Services

Coordinate student success 

efforts with university 

partners to ensure seamless 

articulation and completion.

4.3 Associate of Arts
Enrollment

Fall 2024 Fall 2025 Fall 2026

9,219 9,080

6,069

Associate of Arts Completers who Transfer

2023-2024

81.0%

Lead community partners in 

efforts to increase 

attainment rates in the 

college’s service area.

4.4 Prosperity 

32304

Zip Code 32304
Completion

2023-2024 2024-2025 2025-2026

322
226 244

Zip Code 32304
Enrollment

2023-2024 2024-2025 2025-2026

1,575 1,537 1,592

Formalize relationships with 

K-12 stakeholders to 

promote collaboration 

between institutions and 

ensure student access to 

post-secondary education.

College Access 

Collaborative 
4.2 College Access Collaborative Students

All Applicant Types

Fall 2024 Fall 2025 Fall 2026

6.60% 6.29%

2.17%

College Access Collaborative Students
FTIC Applicants

Fall 2024 Fall 2025 Fall 2026

5.43% 5.67%

2.00%


